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Letter from the Chair 
 

 
Dear Delegates,  
 

It is my privilege to introduce you to the Global Media Consortium of IYC 
2019.  
 

Thanks to innovative technology, information today is disseminated almost 
instantaneously to millions. As a result of this news cycle, the media not only reports 
and forms but also actively affects public opinion.  
 

They say that a picture is worth a thousand words. Here, every picture and 
word will count. The journalists and photographers will get to be a part of one of two 
global media powerhouses and be the first to reveal the outcomes and decisions that 
unfold at the International Youth Conference. Depending on the global agency you 
represent, you must bring out their biases and views effectively. The world will see 
through your eyes and it is your job to show them nothing but the truth.  
 

With even the common man procuring the tools to be a journalist, credibility 
will be key – your reputation is at stake. Journalists must keep their ears sharp, 
extracting every detail, while photographers must capture the unseen, creating a 
powerful dynamic. In addition, journalists will have the opportunity to question 
delegates during an in-committee panel conference scheduled in every committee that 
IYC has to offer. Moreover, the cream of the crop will be selected for the much-
awaited Night Crisis. With this speed of information transfer, there truly is no room 
for the weak.  On behalf of the entire EB, we wish you all the best.  
 

And remember: “Whoever controls the media controls the mind.” 
 

Regards, 
Neeha Gupta – Head, 

Juwairiyah Motiwala – Sub-Head, 
Yashvi Ghelani – Sub-Head. 
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I. Introduction 
 

“The truth doesn’t matter. It only matters what the people believe.” 
      
In a world where the truth is a blurred construct that heavily revolves around 
perception, the media operates in the grey area between right and wrong. The media is 
the great equalizer, lending a voice to the voiceless and marginalized as well as a tool 
of complicity for the powerful. 
      
From Twitter revolutions in Egypt to media coverage swaying presidential elections in 
the USA, it is indisputable that the media has always had the power to influence 
populations of countries and to spark drastic, ever-lasting change. 
      
In today’s open-minded journalistic climate, we can see the influence the media has 
over opinions of the global population for centuries; whether it be through the written 
word or a filtered lens. These resources that act as our spectacles for visualising the 
truth are what will eventually turn statements into perspectives and finally, morphing 
them into the facts about the reality we perceive around us. 
      
As a member of the Global Media Consortium, you will be expected to wield this 
power to your fullest potential in order to manipulate the opinion of the public in 
favour of your stance. Delegates will not just play the role of news providers, but 
opinion creators and fact-changers. 
      
The Global Media Consortium emphasises on the fact that truth evolves with each re-
telling. So this year, we decided to change the mode in which this may be achieved. 
The goal is simple: presenting the most compelling voice in committee. In the 
revamped new and bold version of GMC, can you convince the public that your voice 
should be heard?  
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II. About Journalism 
 
The progression of moulding perception through language and its reliability as a 
source of legitimate news are a few themes that the Global Media Consortium 
extensively explores. 
     
The delegate selected to be a GMC member will have to endure the challenging tasks 
that lie ahead. This year, the committee will be consisting of two predominant world 
news agencies. A journalist will be expected to report to one of the two agencies 
assigned, hence representing its authenticity through their writing skills. Moreover, 
the journalists are responsible for maintaining the standards of the news agency 
assigned. 
 
The delegate from each news agency will be allocated to a specific committee. They 
are expected to produce 1 article (450-500 words each) over the span of two days. The 
articles must necessarily reflect the happenings of the committee assigned, 
substantiated with appropriate analysis. According to the committee designated, 
further extensive research may be required to ensure that the articles align with the 
criteria.  
 
Delegates will also be given the unique opportunity to not only conduct press 
conferences in their committees but also go on undercover operations to strike deals 
and create prospects for changing the narrative of the committee. Every delegate will 
be given the floor to ask 3 pre-approved questions to the countries of their choice, and 
their ability to ask relevant questions possess the power to sway committee 
proceedings. This will be judged thoroughly. The reporters of a certain news agency 
can only hold one undercover operation for one unmoderated caucus of choice, as 
approved by the Executive Board.  
   
To wreak havoc, the journalists will also generate a steady stream of Press Releases 
interspersing committee sessions. Partnering up with the photographers at this time is 
essential. These Press Releases must have the potential to alter the course of the 
committee. 
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III. About Photography 
 
The art of photography has been used for generations to manipulate the beliefs of 
audiences by providing a narrow and focused perspective of an event. The fabrication 
of photographs to contribute to propaganda and to garner public support has been an 
established game-changer throughout global history. It was seen not only in President 
Donald Trump’s Inauguration Day images but also assisted Stalin in seizing power in 
Communist Russia by manipulating images from the Russian Revolution.  
      
With the exponential rise of modern-day journalism, the camera has become an 
extremely potent and volatile tool in the hands of opinion generators. Additionally, it 
has been extensively exploited by countries to sway the public’s opinion in favour of 
their aims and ideologies, thus moulding truth and perception as well.  

IV. Allocation 
 
This year, the delegates chosen to be a part of GMC will be allotted to one of two 
global news agencies, both with contrasting views. Depending on the worldwide 
agency you represent in the committee, you must thoroughly understand the 
comprehensive style of writing that the news agency is known for. You play a crucial 
role in reporting the on-going progress of the committee. It is up to the journalists to 
convince the public with their words while the photographers must extract the truth 
through their unmatched skills at capturing an image. 
 
Remember, all photographers and journalists work closely under the news agencies 
allocated. Delegates will be critiqued based on adherence to their stance, quality, and 
of course, good angles and relevant content presented by photographers. This will also 
act as evidence for the articles.  
 
The following are the two news agencies that play a huge role in shaping opinions:  
 
a. United Press International (UPI) 
 
United Press International (UPI) is one of the leading news providers of not only news 
but also photographs and reliable information to millions of readers around the globe. 
 
UPI was originally founded in 1907 by E.W. Scripps as United Press but was re-
named United Press International after a merger with International News Service in 
1958. Today, it is owned by News World Communications. With a strong history of 
authentic and dependable reporting dating back to 1907, today, UPI is a credible 
source for the most important stories. It continually provides updates about world 
news as well as entertainment, science, trends and health combined with stunning 
photography.  
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The reporters who work for UPI are nicknamed “Unipressers.” UPI photographers 
also see their work published in a hundred other publications worldwide, including 
magazines and various other newspapers. 
 
UPI has evolved into a very credible source, especially by being the first news agency 
to do multiple things. Within a year of its creation, they were the first to use the 
teletype as soon as it was launched in 1908. Jumping to 1935, UP (as it was UP back 
then) was the first major news service to offer news to broadcasters. In the next 10 
years, they launched the first all-sports wire. They were also the first to launch an 
international television news film service in 1952. Four years later, they came up with 
the UPI Audio Network, the first wire service radio network to exist. By 1981, they 
were the first news agency to launch satellite data transmissions, and in a year UPI 
pioneered an eight-level coding system that now allows clients to choose stories from 
a range of categories and topics, subtopics and locations. It also developed one of the 
first news taxonomies.  
 
Apart from the overwhelming timeline that UPI follows, it also puts out content that 
adds to the pre-eminence and value that they have created for themselves. The 
responsibility of holding up this image now lies with you delegates, journalists and 
photographers likewise.  
 
The following links should help you understand UPI better: 
 
• https://www.upi.com/Top_News/Voices/2019/08/02/South-African-gender-based-

violence-needs-more-than-slogans-summits/4091564756349/ 
• https://www.upi.com/Top_News/World-News/2019/07/31/Analyst-North-Korea-

missile-tests-no-match-for-Japan-South-Korea-dispute/2671564615547/?sl=8 
• https://www.upi.com/News_Photos/2018/News-Photos-of-the-Year/11858/ 
 
b. Associated Press (AP) 
 
Five New York City newspapers in 1846 funded an express route through Alabama to 
ensure that the news of the Mexican War was brought faster than the U.S. post office 
could deliver it. This was the moment when the Associated Press (AP) was born.  
 
They were the first private sector in the U.S. to operate on a national scale, and over 
the past 170 years they have been the first to inform the world of many of history’s 
most important moments, from Abraham Lincoln’s assassination and the Pearl 
Harbour bombing, to the inevitable fall of the Shah of Iran and Pope John Paul’s 
tragic death. Now, they operate in more than 250 locations in over 100 countries. It is 
now their job to relay breaking news, covering not only war and conflicts but also 
producing enterprise reports that tell the world’s stories. In fact, they work with 
companies in a wide range of industries. This helps provide engaging stories which 
resonate deep with their readers and target audiences. With 52 Pulitzer Prizes, more 
than any other news organization in the categories for which they compete in, the AP 
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brand speaks for the people who work for them. More than 15,000 news outlets 
connect back with AP using their multiformat content.  
 
The AP identity system plays a strong role in increasing its brand recognition while 
simultaneously reinforcing relationships with everyone who values independent and 
accurate news. As a result, it is essential that each delegate follows the guidelines 
cautiously, closely and with immense care.  
 
AP employees prevent bias and favouritism by avoiding behaviour, activities and 
other work that compromise their ability to report the news accurately. AP has had a 
long-standing role in setting the ethical standards of the journalism industry. They 
take their job of reporting news accurately and honestly, very seriously.  
 
Here are some links that are vital to gaining a deeper understanding as to how they 
manage to release such reliable content: 
 
• https://www.ap.org/about/news-values-and-principles/introduction 
• https://www.ap.org/about/news-values-and-principles/telling-the-story/ 
• http://www.apimages.com/ 
• https://www.apnews.com/f7cfea7c3f984bc698328f137373420e 
• https://www.apnews.com/6fa3d2eaf1554125b2721b21b56ee4d3 

V. Conclusion 
 
We hope that you delegates now have a clear idea of not only the calibre but also the 
refinement, flair and expertise that we expect. It is going to be one crazy ride, but it is 
certain that you will enjoy what you are doing. 
 
We are here to ensure diligent work and help you delegates push yourselves to the 
best you can be and more. Please feel free to reach out to us at any point in time.  
 
Good luck, delegates. You will need it. 
 
Happy Reporting! 
 

Warm regards, 
Neeha Gupta – Head, 

Juwairiyah Motiwala – Sub-Head, 
Yashvi Ghelani – Sub-Head. 

 
 
 

 


